
SPRING CONSUMER
REPORT



WHAT THE HRA
CONSUMER PANEL IS
TELLING US ABOUT
CHANGES IN FOOD AND
DRINK HABITS ON
LOCKDOWN

We took a snapshot look at how the Covid-19
crisis and lockdown have affected the way in
which people are shopping and consuming
food and drink. 
 
We conducted a survey with around 100
respondents here are our the key findings...



WHILE FROZEN AND
TINNED FOODS SOAR,
READY MEALS SUFFER

We asked people what
kinds of items they are
buying more or less of in
the current climate

BUYING



I HAVE BEEN BUYING MORE THAN
USUAL 

I HAVE BEEN BUYING THE SAME AMOUNT

l HAVE BEEN BUYING LESS THAN USUAL

I DO NOT TYPICALLY BUY THIS AND HAVE NOT
BEEN BUYING IT 

There are few categories where
people say they are
buying less.

TYPES OF ITEMS
BUYING



25% of consumers say they are
buying more fresh
fruit and vegetables

41% of respondents
purchasing are more than
they would usually.

A widespread desire to boost
immunity are likely to be
contributing to consumer desire to
increase fresh fruit and vegetable
consumption. 
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I am grocery shopping much less 

I am grocery shopping slightly less 

I am grocery shopping about the same 

I am visiting stores about the same, but I am visiting smaller stores 

I have mainly shopped online 

I have only shopped online 

Other 

WHILE HOME DELIVERIES ARE STILL FOR THE
MINORITY, STORE FOOTFALL IS
DRAMATICALLY DOWN

58% were frequent
shoppers pre-March

2020

FREQUENCY



The number of online
shoppers grew significantly
from 10% normally/mainly
shopping online increasing
to 16% since the crisis
began in March 2020.

63% told us they are
now grocery

shopping much or
slightly less 



57% ARE BUYING MORE... AND 67% ARE
SPENDING MORE

AMOUNT OF FOOD BEING
BOUGHT

AMOUNT OF MONEY BEING
SPENT

SPENDING



CONSUMERS ARE COMPLETELY
CHANGING WHERE THEY SHOP

Local independent stores and corner shops
may be in for some growth as 22% and 23%
respectively say they have been visiting these
shops more frequently.

LOCATIONS
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The stores I have used for grocery shopping haven't changed 

Large supermarkets 

Small supermarket outlets (e.g. Tesco Express, Sainsbury's Local) 

Corner shops 

Discounters (e.g. Aldi, Lidl, Iceland) 

Local independent stores (e.g. Butchers, Green Grocers etc.) 

Online-only food retailers (e.g. Ocado) 

Home delivery/ Click and Collect from major retailer (e.g. Tesco, Asda etc.) 

Recipe box services (e.g. Hello Fresh) 

Delivered Takeaway 

Wholesalers (e.g. Booker, Costco) 

Other, please specify 

WHERE CONSUMERS ARE SHOPPING
LOCATIONS



HOME
COOKING

COOKING FROM SCRATCH



49% told us that they tried out
some new recipes, 32% are
making up their own recipes
and 29% are now
experimenting with different
ingredients.

HOME COOKING
When asked about how their
cooking habits have changed
over the last few weeks, 60%
said they are now cooking
from scratch more. 
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I am cooking from scratch more 

I have tried some new recipes 

I am cooking from scratch less 

I am eating more ready meals 

I am experimenting with different ingredients 

I am making up my own recipes 

No change 

Other, please specify 

It seems as though the main ‘chef’
in households has not changed
with 59% telling us that those
involved in the cooking in their
household has not changed since
the crisis. 

However, 21% told us that
their partner is now more
involved in cooking/
grocery shopping.

HOME COOKING



TREATS
CONSUMERS SAVOUR
THEIR WEEKEND HABITS

We asked our survey respondents
whether they are still trying to mirror
their weekend behaviours, despite
the closure of restaurants, pubs and
bars. 



CONSUMERS SAVOUR
THEIR WEEKEND HABITS

TREATS

36% told us that they are now
putting extra effort into cooking
on the weekend or are trying to
make a special weekend meal. 

15% are still purchasing take-
aways and 12% are replacing
eating out/ takeaways with a
quality ready meal. 

From these results, it
seems that some
consumers are still trying
to maintain a new form of
routine in their lives
despite the lockdown, in
trying to mimic their
weekend consumption
behaviours
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I am replacing eating out with quality ready meals 

I am putting extra effort into cooking on the weekend 

I am replacing takeaways with quality ready meals 

I am still purchasing takeaways 

My habits have not changed 

Other, please specify 

CONSUMERS SAVOUR
THEIR WEEKEND HABITS



For spirits, wine and
beer/cider, around 2/3 of
respondents claim they are
drinking about the same
(including if not drinking it at
all).

AT HOME WINE CONSUMPTION
IS ON THE RISE

For wine and beer/cider,
consumption looks like it
has been on the rise as
more people are drinking
more (18%) rather than less
(10-15%). 

For spirits however, slightly
more people say they are
drinking less (17%) rather than
more (15%).

ALCOHOL



ALCOHOL
HOW HAS YOUR OVERALL ALCOHOL
CONSUMPTION CHANGED?

I AM DRINKING MUCH MORE

I AM DRINKING SLIGHTLY MORE

I AM DRINKING ABOUT THE SAME

I AM DRINKING SLIGHTLY LESS

I AM DRINKING MUCH LESS

I DON'T DRINK THIS 



Call on 02039 319066 or email 
info@hra-global.com


